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It’s about so much more
Than luxury

Walpole strives to be a positive force in the global Luxury sector, bringing 
brands together to create a strong community that represents the very best 
of British luxury. Walpole shines a powerful spotlight on the most memorable 
and exciting people and brands across the world of luxury, helping to shape 
the aspirations of millions of luxury lovers and consumers. Walpole promotes 
a more inclusive and sustainable future, inspires the next generation and 
celebrates outstanding talent.

Walpole fosters positive change in luxury by promoting inclusivity, 
opportunity and sustainability



Introduction
Walpole is the official sector body for UK luxury. Founded in 1992 as a not-
for-profit organisation, it counts more than 250 British brands in its 
membership and is recognised in both Westminster and Brussels. As the 
voice of British luxury, Walpole’s purpose is to promote, protect and develop 
a sector worth £48 billion to the UK economy, and destined to become a 
world leader in sustainability.

Formed in 1990 as ‘The Churchill Group’ by top-tier British companies, 
including British Airways, Chewton Glen, Coutts & Co, DAKS Simpson, 
The Financial Times, The Savoy Group and William Grant & Sons, the aim of 
the organisation was to promote British excellence, providing a community 
for the exchange of best practice ideas to drive business development. In 
1992, The Churchill Group became Walpole, and in 2005, Walpole refined its 
mission statement from promoting British excellence to promoting, protecting 
and developing British luxury.

Walpole is the UK’s only business organisation for luxury brands. Effective 
and influential, it speaks on behalf of more than 250 of Britain’s finest and 
most famous brands across a wide range of sectors, collectively worth £48 
billion to the UK economy, contributing 2.4% of the UK’s GDP, and employing 
more than 160,000 people throughout the country.



Walpole’s Mission
Walpole’s mission is to protect, promote and develop a sector that is 
the jewel in the crown of British business and a global calling card for 
British creativity, quality, entrepreneurship and sustainability, 
representing the very best Britain can do. Walpole achieves this by 
representing its members’ interests at home and abroad, building 
networks and encouraging collaboration within our community, and 
providing members with knowledge, insight and expertise.



What we do
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Luxury Summit
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Luxury Awards
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Brand Of Tomorrow
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House of Walpole 
Launch July 2022

Walpole 
Events Calendar



Walpole 
Luxury Summit

The Walpole British Luxury Summit is the only thought leadership luxury event in the 
UK that joins the top opinion leaders and rising stars defining British luxury. This is an 
exclusive event that is open to members and non-members of Walpole.  

• It’s exclusive in the sense that it invites top leaders from within the luxury 
industry;

• it follows a hybrid format of content discussion, with individual presentations, 
corporate presentations and on-stage group discussions and talks;

• and the type of content is oriented to the industry leaders and members. 

This year’s edition will bring to its audience unique insights, exclusive analysis and 
cutting-edge research as well as compelling speakers, keynotes and panellists under 
the theme – A Radical New Vison for Luxury.



Target Audiences
The Walpole has built an exceptional reach across the British luxury community, 
and globally, through its exclusive events, round tables, conferences, reports 
and webinars. 

As a result, it has become an authoritative voice in the world of luxury 
industries and a curator of the ultimate luxury lifestyle. 

For 30 years, Walpole has offered its members and partners to peerless 
networking, providing them knowledge, insight and expertise.

• Members

• Media

• Industry leaders and opinion makers



Content Production
At the core of Walpole there is a powerful content engine that combines an in-house 
team of luxury experts plus a network of tastemakers, and also a huge network of local 
and international contributors and partners.

250 Members
Members, Partners and Friends

11 Sectors represented
Automotive, Aviation and Yachting; Beauty & Grooming; Culture; Fashion & Accessories: 
Food & Drinks; Hospitality & Services; Jewellery & Watches; 
Interior Design & Home Craftsmanship; Media; Property & Estates; Retail.

30,000 subscribers

+50,000  
followers across social media

5+ Million
impressions across social media channels

+100
Though leadership events throughout several luxury industry areas

+1,000
articles published 



What our Members & 
Partners Say about us

“Why attend the Walpole Luxury Summit - for 
the cars we sell, the experience we deliver is 
more than just that. They are around this 

luxury experience that we’re providing to our 
customers. I wanted to listen and to learn from 
others, to see that we deliver that experience to 

people and to able to improve it for our 
customers day in day out.”

GA RE TH  D U N S MO RE
C MO,  MC LAR E N



Media Coverage



Keeping Good Company:
Our Members



THE LONDONER, LEICESTER SQUARE

23.05.2022

Walpole
Luxury Summit 2022



The 2021 Future of 
British Luxury Summit

2021 Summit was set firmly on the future: post-pandemic, the key message was that the luxury recovery 
will be fast, with the sector on the brink of a radical renaissance.

The Summit was designed to equip guests with some of the insights, trends and themes that will help their 
brands sprint out of the post-Covid starting gates in pursuit of luxury’s next boom.

During the event, guests heard about the road map for luxury growth; digital transformation; China; and the 
changing face of luxury and a crucial focus on relevance. There were also sessions on culture and 
creativity, and sustainability, purpose and innovation. The day was intended to provide a robust toolkit of 
information, insight and inspiration to help brands take advantage of those opportunities ahead.

In 2021 we had:

+ 155 of our member brands attending
+ 25 luxury media
+ 90 CEO’s, Directors and VIP from the luxury ecosystem.

Speakers included:

Anya Hindmarch CBE, Founder, Anya Hindmarch
Yana Peel, Global Head of Arts & Culture, Chanel
Gareth Dunsmore, Chief Marketing Officer, McLaren Automotive
Federica Levato, Partner, Bain & Company



The Walpole Luxury Summit 2022 
A Radical New Vision for Luxury

Join us in-person on the 23rd May at the capital’s newest hotel, The Londoner, for the Walpole British 
Luxury Summit 2022.

Luxury is set for its biggest-ever bounce back: the global luxury market could reach €370 billion by 2025, 
an increase of €150 billion in 2020, according to analysts. But how can British luxury brands take advantage 
of that potential? Who will be the winners and the losers? And what lessons have been learned after the 
pandemic?

We will explore these questions, as well as the power, purpose and paradox at the heart of a luxury 
industry in flux, on Monday 23rd May at this year’s Walpole Summit.

The event will bring together over 300 luxury professionals and expert speakers as we share unique 
insights, exclusive analysis and cutting-edge research – and take a detailed look at what’s next for British 
luxury.

The Walpole Summit will be the place to hear and experience what the leading Luxury brands think of it.

Speakers include:

Brian Duffy, CEO Watches of Switzerland
Marie-Claire Daveu, Chief Sustainability Officer, Kering
Misan Harriman, Chair Southbank Centre, Photographer, Campaigner



The Venue
Staggering, spacious and beguiling. The Londoner’s centrepiece is an eye-
catching statement of contemporary design, alluding to the theatres of the West 
End. A modern homage to the halcyon days of entertainment.

From arrival to departure, The Ballroom presents a beautiful and seamless 
journey for your guests. A state-of-the-art audio-visual spectacle for 350 people in 
one pillar-less room, featuring stunning pre-function areas.

This year we will have:

+ 200 of our member brands attending

+ 50 luxury media

+ 100 CEO’s, Directors and VIP from the luxury ecosystem.



Visibility Activation Hospitality Content

Partnership Opportunities
Our Luxury Summit Partners, will enjoy a plethora of touch points opportunities 
that will able your brand to have a bespoke presence at the event.



OFFICIAL  PROGRAMME

Visibility

MEDIA WALL

At the Summit event, your brand will feature on all our marketing collaterals, including 
e-tickets, programmes, as well as media walls, keynote and press releases. Your brand’s 
logo will also feature on stage set throughout the duration of the event.



Activation
As our Partner, your brand will have multiple opportunities to engage 
with our members and guests. We are committed to working with you 
and come up with creative ways for your brand to reach out, 
communicate and engage with our audiences.



Hospitality
As our Partner for the physical edition of the Walpole Luxury Summit 2022, 
you will receive invitations to our event accordingly to your involvement 
level. You will also be given the opportunity to acquire additional tickets at a 
discounted price. 

There is no limit in numbers for your brand to bring along collaborators, 
clients or media. Our summit is the perfect occasion to network at the highest 
level and to showcase your products/services or brand.



Content & PR
As our Luxury Summit Partner, your brand will benefit from a 4-month PR 
campaign by being included in press releases leading up to the Summit, 
social media posts leading up to the date of the event, and coverage during 
and post event.

Depending on the Partnership Tier, there are opportunities for your brand to 
be featured on our social media channels and website page.

Depending on the package, this can include:

• Social media (Instagram, Facebook, Twitter) posts and stories during the 
pre, during and post event

• Inclusion in the highlights video published worldwide after the event

• Bespoke video and social media content 

• Inclusion in articles on the Walpole website



Summit Parterships Tiers
Assets Tier 1 Tier 2 Tier 3 Tier 4

Naming Main Partner Official Partner Partner Supporter
Category Exclusivity Yes Yes No No
Branding & Visibility

Logo size 100% 75% 50% 30%
Event Logo Vertical Lock-Up *

Logo inclusion in Marketing material
Invitations * * * *

Programme * * * *
Menu * * * *

F1 Boards * * * *
Stage set * * *

Website - Summit Page * * *
Press Releases * * *

Highlight video card * * *
Speakers Panel Slot

30 minutes slot *
20 minutes slot *

Activation Area
2x2 sqm *
1x1 sqm *

Goody bag / Table drop * * * *
Hospitality - Tickets

10 tickets + 3 Media tickets *
5 tickets + 1 Media ticket *

3 tickets + opportunity to buy 5 more at 50% discount *
2 tickets + opportunity to buy 5 more at 30% discount *

Face to Face introduction to 5 Walpole Members * *
Content & Digital & Social Media Campaign

Instagram Posts at Walpole SM channels * *
Content Piece at Walpole Website * *

Dedicated Page on Website * *

Rates are quoted in the Proposal Letter and are exclusive of VAT and may be increased at any time upon 3 months’ written notice, "written notice" for these purposes to include notice posted on this web page as part of Terms & Conditions. (b) In addition to the Rates, if the Partner requires any Production Work to be performed by Walpole, it 
shall pay Walpole for the same at the cost quoted by Walpole at the time of request, plus any applicable VAT or other sales tax at the prevailing rate. a) Payment shall be made within 30 days of the date of Walpole's invoice.(b) If payment is not made in full within 30 days of the date of Walpole's invoice the Partner shall pay interest under The 
Late Payment of Commercial Debts (Interest) Act 1998, at 8% above Bank of England base rate. (c) New Advertisers will be required to pay in advance for the first year of collaboration.

Partnership Tiers
Tier 1 – Main Partner
For full visibility and maximum ROI

Tier 2 – Official Partner
For top visibility and opportunity to showcases your brand to the 
leaders of the British luxury industry

Tier 3 – Partner 
A guaranteed presence at our summit with networking and brand 
awareness as a goal

Tier 4 – Supporter
To participate in the biggest luxury summit in the UK.

Fees will have a 20% discount for Walpole Members and Partners.



helen.brocklebank@thewalpole.co.uk tiago.restani@thewalpole.co.ukcharlotte.keensing@thewalpole.co.uk

julia.woolley@thewalpole.co.uk stephanie.robinson@thewalpole.co.uk rosie.manson@thewalpole.co.uk

The Walpole 
Team & Board

We’re looking forward to working with you, 
and hope you can join us on this exciting 
journey into a truly vibrating world of the 
British luxury industry, please don’t hesitate 
to get in touch.


